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Annotation. This article examines modern approaches to financial
management and marketing research in the context of the digital economy. It
explores the integration of artificial intelligence, big data, and financial technologies
in analyzing consumer behavior and predicting market trends. The study
demonstrates how digital transformation enhances operational efficiency and
increases corporate competitiveness.
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Annotatsiya.Ushbu maqolada ragamli iqtisodiyot sharoitida moliyaviy
boshqaruv va marketing tadqiqotlaridagi zamonaviy yondashuvlar tahlil gilinadi.
Iste’molchi xulg-atvori tahlili va bozor prognozlash jarayonlarida sun’iy intellekt,
katta ma’lumotlar va moliyaviy texnologiyalarni qo‘llash yo‘llari yoritiladi.
Natijada korxonalarning raqobatbardoshligi va samaradorligi oshishi ko‘rsatib
o‘tiladi.

Kalit so‘zlar: ragamli moliya, bozor prognozi, Big Data, iste’molchilar xulqj,
FinTech, ragamli transformatsiya.

AHHOTamusi. B crathe paccMaTpuBalOTCS  COBPEMEHHBIE  METO/IBI
(UHAHCOBOTO MEHEIKMEHTAa M MAapKETHHTOBBIX HCCIICIOBAHUA B YCIIOBHUSX
muppOBOH  DKOHOMHUKU.  AHAIM3UPYIOTCS  BO3MOXHOCTH  TPUMEHEHUS
HUCKYCCTBEHHOTO MHTEJIJICKTA, OOJIBITUX JAHHBIX U (DMHAHCOBBIX TEXHOJOTHH IS
W3yYCHHUS TIOBEJEHUS MOTpeOuTeNell U MpOTrHO3MpoBaHus phiHKa. [lokazano, 4To
BHEJ[pEeHUE MHU(PPOBBIX PEHICHHA CIHOCOOCTBYET POCTY KOHKYPEHTOCHOCOOHOCTH
KOMITaHUM.

KuroueBbie cioBa: uudpoBbie (UHAHCHI, pbIHOYHBIN MporHo3, Big Data,
noBezieHue norpeduteneit, FinTech, nudposas tpanchopmarius.

Introduction. The rapid digital transformation of the global economy has
reshaped the foundations of financial management and marketing research. Over the
past decade, technological progress has moved beyond simple automation to the
stage of intelligent decision support. Enterprises now rely on extensive data-driven
tools that enable them to accurately understand consumer preferences, forecast
market dynamics, and identify potential financial risks before they occur.
Digitalization has also altered consumer behavior — buyers expect faster service,
personalized offers, and transparency in all transactions. As a result, traditional
management models are becoming less effective in an environment characterized by
volatility and information overload. The main objective of this study is to analyze

456



new digital approaches, justify their importance in improving corporate decision-
making, and assess their role in maintaining competitiveness under dynamic market
conditions.

Literature review. Contemporary research emphasizes the strategic role of
digital technologies in transforming financial management. PwC’s projections
highlight how financial services will evolve under the influence of automation,
artificial intelligence, and blockchain, presenting a framework for assessing future
digital readiness [1]. McKinsey identifies data-driven decision-making as a key
performance driver, linking analytics adoption with measurable financial
improvements [2].

UNCTAD’s global assessment contextualizes these developments within
broader digital economy trends, particularly in emerging markets where financial
inclusion remains a priority [3]. Deloitte’s findings focus on Al implementation,
detailing its contribution to enhanced forecasting, personalization, and operational
efficiency [4].

From a marketing perspective, Kotler and Keller offer a conceptual
foundation for integrating digital tools with consumer analytics, aligning
technological adoption with core marketing principles [5]. The World Bank
underlines the need for inclusive digital finance strategies, stressing infrastructure
and access gaps [6].

Cybersecurity risks and data governance challenges are analyzed in KPMG’s
report, which underscores the importance of robust protection mechanisms in
digitized financial systems [7]. Collectively, these sources offer a multi-dimensional
understanding of digital transformation, combining technical, organizational, and
strategic insights necessary for effective financial and marketing modernization.

Methodology. The study applies a comparative analysis of traditional and
digital financial management models to evaluate their efficiency and adaptability in
the modern economy. Methods include a systematic literature review of recent
academic works published between 2018 and 2024, focusing on the role of big data,
Al and FinTech in business decision-making. A system analysis method was used
to determine the relationship between digital transformation and financial
performance indicators such as profitability, liquidity, and operational efficiency. In
addition, several case studies were examined, including companies from the
banking, retail, and technology sectors that successfully adopted big data analytics
and FinTech tools. Interviews with managers and data analysts were also reviewed
to understand practical challenges and strategic approaches used during digital
transition.

Analysis and results. The research findings indicate that artificial
intelligence-based analytics significantly improves the precision of market
forecasting and enables proactive management decisions. Machine learning models
allow enterprises to identify behavioral patterns, personalize services, and reduce
consumer churn by predicting dissatisfaction indicators early.
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Big data technologies contribute to optimizing budgeting, pricing, and risk
management through real-time data processing. For instance, financial managers
using integrated analytics dashboards can adjust marketing and financial strategies
dynamically, increasing operational agility.

Digital transformation also improves transparency in financial operations by
integrating blockchain systems that secure transactions and provide verifiable
records. In marketing, digital tools enhance segmentation accuracy, targeted
advertising, and multi-channel consumer interaction. Social media analytics and
sentiment tracking further support managers in understanding consumer perceptions
and brand reputation.

Empirical studies show that companies adopting data-driven financial
management report up to 30% improvement in financial performance, 40% faster
reaction to market changes, and up to 20% reduction in administrative costs
(according to analytics reports from 2023). However, challenges persist, including
cybersecurity threats, insufficient digital competence among employees, and the
high cost of implementing complex technologies.

The application of advanced digital tools requires not only technological but
also organizational transformation. Effective digital management depends on
comprehensive strategic planning and a culture that values data-based reasoning.
Organizations must invest in both infrastructure and human capital development,
encouraging continuous learning and innovation. Another important aspect is the
establishment of clear data governance mechanisms that ensure data quality,
privacy, and ethical use of artificial intelligence. Without transparent rules and
internal control systems, digital transformation may lead to misuse of data or
strategic misalignment. Moreover, the integration of Al and predictive analytics
demands flexible corporate structures capable of adapting to rapidly changing
market conditions. Leadership should promote cross-functional collaboration
between financial, marketing, and IT departments to ensure holistic decision-
making. International experience also shows that digital maturity positively
correlates with a company’s resilience during crises — firms with established digital
ecosystems recover faster and demonstrate higher levels of customer retention.
Thus, the strategic importance of digital transformation goes far beyond short-term
profit, shaping the long-term sustainability of enterprises.

Conclusion. Expand the implementation of big data and Al-driven solutions
in financial and marketing decision-making processes to enhance predictive
accuracy and competitiveness.

Strengthen cybersecurity frameworks and develop integrated data protection
systems, as the digital environment increases exposure to cyber threats.

Increase investments in professional development and digital skill training,
ensuring that employees can effectively use analytical tools and interpret results.

Adopt innovative FinTech solutions such as blockchain-based payment
systems, digital wallets, and robo-advisors to improve service personalization and
customer trust.
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Enhance collaboration between financial managers, data analysts, and IT
experts to ensure accurate forecasting results and consistent strategy
implementation.

Encourage regulatory alignment with international digital finance standards
to increase investor confidence and transparency.

Foster a data-driven culture by integrating analytics into daily decision-
making and performance assessment systems.

Effective application of these recommendations will foster sustainable
growth, improve managerial efficiency, and strengthen competitive advantages in
the global digital economy. By embracing innovation responsibly, organizations can
secure not only short-term performance gains but also long-term strategic resilience.
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